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Problem Gambling Awareness Month 
Social Media Initiative 



Facts vs Myths Video Reel 

https://docs.google.com/file/d/1Erpey-HVpPS8RPxItgm4z_vsSHCykboq/preview


Sports Betting Carousel 

https://www.instagram.com/p/DWO5o3xDyA6/?img_index=1


Resources Carousel 

https://www.instagram.com/p/DWUKcu2kghK/?img_index=1


Social Media Stats 

The Resources Carousel and the 
Sports Betting Carousel received 
the most amount of Instagram 
views for a carousel post since 
December 6, 2024. 

● The Resources Carousel had 
256 views and @evivesupport 
collaborated on the post. 

● The Sports Betting Carousel 
had 216 views, and 
@casatunr collaborated on 
the post. 

https://www.instagram.com/p/DWUKcu2kghK/?img_index=1
https://www.instagram.com/p/DWO5o3xDyA6/?img_index=1
https://www.instagram.com/evivesupport/
https://www.instagram.com/casatunr/


Ted’s Story 

https://docs.google.com/file/d/13xWSIvX8Mwmho9MjA8gjRXk7J_7cRLIm/preview


Ted’s Story, continued… 

https://docs.google.com/file/d/1i-yXCJv-E3fdCW_JuAlnbYEvRvF06a4Y/preview


Website Updates 



Website Enhancements 

Current Future 



Website Enhancements 
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Ad Performance 



FY26 Budget 

After March 
Our budget decreases 
significantly and we 
will only be running 
ads on Google Search. 



The Big Game Initiative 

From January 26 to February 8, we allocated an additional $1,376 
of the budget to deliver targeted problem gambling awareness 
messaging tied to sports betting, leveraging increased attention 
during the Super Bowl. 

The following ads will run 
during this period: 

● Sports Betting 0:15 
Video 
○ Stories & Reels 

● Sports Betting 0:30 
Video 
○ Stories & Reels 
○ In-Feed 

https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=E2EC28FA-6ABF-45A2-9B623B9818C252A5
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=E2EC28FA-6ABF-45A2-9B623B9818C252A5
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=45C6F59E-F634-4064-AB22EB72EA507194
https://vault.kps3.com/share/BE698077-109D-4DBB-A384F81F1770C0D6/?mediaId=45C6F59E-F634-4064-AB22EB72EA507194


Online Video 

The Sports Betting video drove 
250K impressions with an 88% 
completion rate. 

Online video ads continue to perform well, with an average completion 
rate of 85%. 

The Ripple Effect of Problem 
Gambling video achieved the 
highest completion rate (98%), 
though with lower impressions 
(154K). 

https://docs.google.com/file/d/1BEA2EKcFeXh27XAe4e-BWnfhpy-26ral/preview
https://docs.google.com/file/d/1hE1w5C6ztHHcHqnpRUdD5GgQfWl36rtY/preview


Online Video, continued… 

Year to date, the Brain :30 video has driven 1,864 link clicks. 

https://docs.google.com/file/d/1NJgMJpjHPDeJHq8q34OSIhyAU8O27uGR/preview


Online Video, continued… 
The Brain :15 video has the highest completion rate at 62%, one of the 
strongest we’ve seen across clients. 

https://docs.google.com/file/d/1mkmlwqh9BeMBfYZS6e0IhNlyxl2Qm4O7/preview


Organic Search 

By the end of March, searches 
for the term “Gamblers 
Anonymous” had increased by 
over 30% compared to the 
beginning of the year. 

This indicates that more users 
are actively seeking help now 
than they were earlier in the 
year. 



Display Ad Performance 

These campaign assets drove the highest 
engagement, measured by both clicks and 
impressions. The image on the left shows 
a sample placement on MLB.com. 



What’s Next 



FY26 Q4 

● Monthly social media posts 
● Continue monitoring social media comments and responding 
● Continue monitoring organic search 
● Finalize website updates 
● Finalize brochures 
● Planning for FY27 



Thank you. 
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